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Q.1 Define market segmentation and explain importance of market segmentation. 

OR 

(14) 

Q.1 Define product positioning and explain importance of product positioning.  

Q.2 Define consumer behaviour. Explain types of consumer behaviour. 

OR 

(14) 

Q.2 Explain stages of buying decision process.   

Q.3 Give introduction of marketing research. Explain functions of marketing research. 

OR 

(14) 

Q.3 (A) Explain in detail marketing research process. 

(B) Explain about classification of research methods. 

(07) 

(07) 

Q.4 Define the quantitive and qualitative sales force objectives. 

OR 

(14) 

Q.4 Define sales force recruitment system. Discuss the various internal and external 

sources of recruitment. 

 

Q.5 Write short notes. (Any Two)  

(A) Micro Environment  

(B) Ethical Values 

(C) Areas of Consumer Protection 

(D) Process of analyzing competition 

(14) 
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